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This newsletter contains publicly 
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statements related to the publicly traded 
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those companies. This newsletter also 
includes forward-looking statements. 
Actual results for the companies 
mentioned could materially differ from 
those discussed in this document. 
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CLIENT UPDATE

GTREX Capital, Inc., a Javelin Advisory Group 
client that was focused on the development of 
its subsidiary operations in the travel distribution 
industry, has successfully completed its acquisition 
of the Green Globe brand, the premier international 
brand for sustainable travel and tourism.

As a result of the acquisition and a subsequent 
majority shareholder vote, the company has 
changed its name to Green Globe International, 
Inc. and has been assigned a new NASDAQ stock 
trading symbol, OTC BB: GGLB.

In order to acquire the Green Globe brand, the 
company executed a purchase of a majority interest 
of Green Globe, Ltd., a British company that owns 
the brand.  The company currently owns 88% of 
Green Globe (UK), and expects to purchase the 
remaining 12%, positioning it as a wholly owned 
subsidiary of Green Globe International. 

As owners of the Green Globe brand, the focus of 
Green Globe International is the promotion and 
protection of the brand and to expand its use by 
businesses, communities and other entities.

The World Travel and Tourism Council (WTTC) 
established Green Globe in 1992 as a response to 
the United Nations Rio de Janeiro Earth Summit, 
where 182 Heads of State endorsed the Agenda 
21 principles of Sustainable Development. After 
two years of additional development, the Green 
Globe program was established as a commercial 
enterprise.

The Green Globe brand has historically been 
associated with sustainable travel and tourism. (continued on page 4)

Acquisition of the Premier Green Brand for 
Sustainable Travel and Tourism Paves the Way 
for Expansion into New Applications

Under a membership 
program launched in 
the 1990s, Green Globe 
was associated with 
upwards of 500 hotels, 
resorts, tourist and travel 
associations, and similar 
organizations in nearly 
100 countries on six 
continents.  

The Green Globe logo is currently marketed by 
organizations that have entered into joint ventures 
and/or licensing agreements with Green Globe, 
Ltd. (UK) to use the Green Globe brand for hotels, 
resorts and other tourism destinations that meet 
certain specifi c benchmarks for sustainability.

Green Globe International is expected to expand the 
reach of the Green Globe brand beyond its current 
affi liated organizations to additional applications in 
the travel and tourism market, as well as to new 
potential applications in a variety of businesses 
and industries.

With Green Globe as its focus, the company has 
positioned its Global Travel Exchange subsidiary 
to utilize its travel distribution technology in new 
business opportunities related to the Green Globe 
initiative. It will place a major focus on solutions 
that help countries, communities, companies and 
consumers respond to climate change.

“The acquisition of majority ownership of Green 
Globe, Ltd. and ownership of the Green Globe 
brand has major signifi cance for the company and 
will represent a signifi cant change in focus for its 
operations,” stated Steven R. Peacock, managing 
director of Javelin and CEO of Green Globe. 

“Given the scope of this acquisition, it will be 
impossible to discuss every facet of the business 
and its expected operations at this juncture. There 
will be a number of regional and global initiatives 
related to the Green Globe brand, some associated 
with the current applications for the brand and 
others that will be launched as new programs. 
We can say however that the response to climate 
change will be an important and exciting new 
business opportunity,” he added.



Aero Exhaust Re-Brands Public Company 
Under the Aero Name and Continues 
Expansion of Distribution and Product 
Sales
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A Word From The 
Managing Director 

Another Successful Acquisition Closed

We are very pleased to have, during the fi rst quarter of the 
2008 calendar year, assisted with the close of another reverse 
merger/acquisition transaction for a client company - in this case 
GTREX Capital.  As the page 1 story in this newsletter outlines, 
GTREX successfully closed the acquisition of Green Globe, Ltd., 
a British company that owns the Green Globe brand.  Green 
Globe International has made subsequent purchases that bring 
its ownership to 88%, and the company expects to purchase the 
remaining 12% of Green Globe (UK) to make it a wholly owned 
subsidiary of Green Globe International. 

The purchase of the Green Globe brand and the formation of 
Green Globe International is a development that came about as a 
result of over 6 months of positioning, negotiation, due diligence, 
and travel to locations in Europe, Australia and North America.  
We were very pleased to play an active role bringing together 
a number of different international entities, management teams, 
and individuals so that the acquisition became a reality.    

While there are certainly a number of moving parts in the Green 
Globe International organization, there is clearly no better time 
to be involved with a business that can certify that another 
business is operating in an environmentally responsible manner.  
Going green is no longer just an option for businesses, nor is 
it just a marketing advantage for a company to use against its 
competition.  Governments, the broader business community and 
consumers are demanding that businesses not only commit to 
becoming green, but that they can demonstrate that they have 
taken action and are addressing issues such as water use, waste 
management and fuel effi ciency.

Even in the United States, which has generally reacted more 
slowly to the predicted global climate change crisis, the greening 
of businesses has become a priority.  One can hardly fi nd an 
advertisement for a company that does not include some statement 
or initiative that addresses how it operates in an environmentally 
responsible manner.  What is often lacking, however, is a verifi able 
method to demonstrate that the company truly is green.

The U.S. Federal Trade Commission is currently reviewing its 
green marketing guidelines because of the booming number of 
businesses that claim to be green.  This benefi ts Green Globe 
International immensely as the owner of a brand that is used 
to certify sustainability.  The Green Globe brand is underpinned 
by standards that are based on the best scientifi c and academic 
research, so it is an ideal method for businesses to use that will 
be consistent with environmental legislation of countries and 
international standards, including the Kyoto Protocol.  

Since the acquisition has closed, management has conducted 
in-depth planning of new business initiatives that are designed 
to increase both the recognition of the brand itself and the 
revenues and fees generated for Green Globe International.  This 
includes both the expansion of the current worldwide Green Globe 
businesses as well as the development of additional products and 
services that have not traditionally been a part of the Green Globe 
family of businesses.

We expect to see specifi c announcements regarding our Green 
Globe business initiatives very early in the second quarter of 2008.  
In addition to those announcements, I plan to become much more 
consistent in posting to my blog on the Javelin Advisory website.  
Due to a rather frenetic pace recently, I have been somewhat 
remiss in keeping the blog up to date, but I am committed to 
doing better in the future.  With the close of the acquisition of the 
Green Globe brand and the formation of Green Globe International, 
2008 has begun very well for Javelin Advisory Group, and we look 
forward to even more progress as the year unfolds.

Best regards,
Steven R. Peacock, Managing Director (continued on page 3)

During the fi rst quarter of the 2008 calendar year, Javelin Advisory 
Group client Aero Exhaust, a world leader in performance exhaust 
airfl ow technology and NASCAR Performance Partner, which had 
successfully  closed a reverse merger transaction with Franchise 
Capital Corporation (OTC: FCCN), began its efforts to re-brand 
the public company with a new corporate name and stock symbol.  
Aero Performance Products, Inc. began trading under the symbol 
AERP as of January 24, 2008.

Aero Exhaust muffl ers are an exclusive NASCAR Performance 
product and carry the prestigious NASCAR brand on product, 
packaging and related media.  More information on Aero and its 
innovative, patented performance exhaust airfl ow technology can 
be found on its website at www.aeroexhaust.com.  

On January 23, 2008, the company fi led a Current Report on Form 
8-K with the Securities and Exchange Commission with details of 
the name change and resulting change to the company’s stock 
symbol.

The company’s Board of Directors had unanimously adopted a 
resolution seeking shareholder approval to amend the articles of 
incorporation to change the company’s name to Aero Performance 
Products, Inc.  On January 7, 2008, a Schedule 14C Information 
Statement was fi led with the Securities and Exchange Commission 
reporting majority shareholder approval on the proposed 
amendment. The Board expressed that the name change better 
refl ected the nature of the company’s current and anticipated 
operations.  With the acquisition of TTR-HP, Inc., which does 
business under the name Aero Exhaust, Inc., in October 2007, 
Aero became the successor issuer to Franchise Capital Corporation 
and the operations of Aero became that of the company. 

At the time of the name and symbol change, Bryan Hunsaker, chief 
executive offi cer of Aero Performance Products, Inc., commented, 
”Implementing the new name and stock symbol are important 
steps for Aero and its development as a company, particularly 
since it will reinforce to performance automotive enthusiasts and 
other fans of our muffl er and exhaust system product lines that 
Aero is a publicly traded company.”  

“We intend to utilize a comprehensive cross-promotional 
strategy, which will leverage awareness between the performance 
automotive supply industry and the public markets, so that we 
can bring the greatest amount of attention possible to both our 
products and the investment opportunities presented by our public 
company status. The new name and stock symbol will allow us to 
execute this strategy much more effectively,” he added.

Subsequent to the name and symbol change, Aero released 
a series of announcements tracking its continued growth as a 
distributor of the most technologically advanced muffl er on the 
market.  This growth has included new distributors in Europe, 
Asia, South America, and Australia.

Name and Symbol Change Coupled with Impressive First 
Quarter Growth Over Last Year 
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CLX Identifi es Additional Medical 
Diagnostic Testing Product for 
Acquisition and Distribution in U.S. 
Market

CLIENT UPDATEAero Performance Products Reports 
Improved Sales for First Two Months of 
2008 Calendar Year
(continued from page 2)

Rapid Diagnostic Device Has Already Achieved 
Necessary Clearance for Distribution in the U.S.

(continued on page 4)

For the European market, Aero received preliminary approval 
from the European Patent Offi ce for the patent application on 
Aero’s product technology in 18 European countries. The patent 
protection is being pursued as Aero executes a comprehensive 
European distribution strategy, which was launched with a 
distribution agreement in the United Kingdom and is expected to 
include additional distribution agreements in countries throughout 
Europe.

Aero’s fi rst distributor in South America is located in Chile where 
products have been ordered for use in diesel fl eet applications. 
The company expects future sales and orders of signifi cant size 
through this distributor as its reach expands into multiple South 
American countries. 

Fleet applications, including commercial trucks and buses, are 
seen as a growth area for Aero due to the fuel effi ciency aspects 
of its products. Potential fuel savings are an attractive feature of 
Aero products due to the fuel cost burden for fl eet operators.

Also announced was the initial order of Aero products through 
Philco Automotive, a new distributor for the Australia and New 
Zealand markets, as part of the company’s broader worldwide 
distribution strategy.

Domestically, Aero has established a relationship with another 
major regional warehouse distributor for Aero Exhaust products, 
Henschel and Sons Automotive Warehouse. Henschel and Sons, 
based in Connellsville, Pennsylvania, distributes to all or parts of 
Pennsylvania, Ohio, Michigan, Indiana, Virginia, West Virginia, 
Maryland, Washington, DC, Delaware, and western New York.  
Aero has also added new distributors covering Florida, Texas, 
Oklahoma, Arkansas, Kansas, and Missouri.

To help manage this additional distribution under the supervision 
of national sales manager Bill Franzke, Aero has hired two 
new regional sales managers, Leigh Van De Steeg and Rick R. 
Conklin. 

Increased distribution has led to increased sales for Aero Exhaust 
products in consecutive months at the start of the 2008 calendar 
year. Sales for January 2008 were up 30% over January 2007 and 
more than doubled December 2007 sales with a growth rate of 
109%. February 2008 recorded 60% higher sales than the same 
period last year.

The company is 
also preparing to 
initiate its in-house 
manufacturing for 
fabrication of Aero’s 
full exhaust systems.  
The build-out is the 
second phase of 
the company’s plan 
to improve product 
availability to meet 
the demands of the 
growing domestic 
and international 
distribution network 

created in the fi rst phase. In addition to the build-out, Aero 
is continuing its operational cost reductions by consolidating 
company operations into a new facility that will house the new 
manufacturing facility, as well as the company’s warehousing, 
administration, product development and marketing.

Javelin Advisory Group client, CLX Investment Company (OTC 
BB:CLXN), which owns 51% of Zonda, Incorporated, a developer 
and manufacturer of unique diagnostic tests for the medical 
and non-medical markets, has announced that the company 
has identifi ed a rapid diagnostic device for the medical market 
that it has targeted for potential acquisition. As additional due 
diligence and negotiations are undertaken, the company expects 
to pursue an initial agreement in the form of a letter of intent for 
the acquisition of the device.

“Identifying additional potential acquisitions falls in line with CLX’s 
stated goal to establish itself with multiple products in the medical 
diagnostic testing market, and having a product with all of the 
necessary clearances for sale in the U.S. would also allow us to 
begin utilizing our existing relationships with major domestic 
distributors,” commented Vera Leonard, chief executive offi cer of 
Zonda and CLX.

“The relationships we have established over the past several 
months, including with American Health Partners and its sub-
contractor, Safi s Solutions, brings additional credibility to our 
team and allows for greater capacity to bring on new acquisitions. 
The fact that the targeted acquisition is a rapid diagnostic test 
presents considerable synergies with our efforts on behalf of the 
Zonda product. We believe that this type of acquisition would 
allow CLX to immediately increase its profi le in the medical supply 
market, particularly in the rapid diagnostic segment,” Ms. Leonard 
added.

In addition to the U.S. market, the new acquisition may have 
signifi cant potential in Europe, where the Zonda chlamydia product 
is sold, and other overseas markets. 

CLX has also announced that it has fi led a Schedule 14C Information 
Statement with the S.E.C. reporting majority shareholder approval 
on a proposal to change the corporate name to CLX Medical, Inc. 

CLX’s Board of Directors believes that the name change is in the 
company’s best interests in that it more accurately refl ects its 
current focus and its expected future as a leader in the launch of 
medical diagnostic testing products. 

CLX is currently preparing to initiate clinical trials for Zonda’s rapid 
point of care test for chlamydia as part of the effort to achieve 
FDA clearance for the product. The company recently announced 
an upcoming validation study to perfect the testing protocol in 
preparation for the clinical trials.

As CLX supports the Zonda product line, it will continue to identify 
additional innovative products as potential acquisitions and 
opportunities for distribution relationships for CLX. CLX intends 
to acquire, license and distribute innovative medical diagnostic 
technologies that are ideally suited for further development, 
regulatory approval and distribution in the United States.

A virology laboratory has been identifi ed to conduct the valedation 
study for the Zonda chlamydia product and the study is expected 
to begin shortly. 

The new Aero facility with an artist’s 
rendering of future signage 
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ActionView International Expected 
to Identify Acquisition Candidate 
Shortly

Since the acquisition of the Green Globe brand, the company 
has launched a new corporate website, www.greenglobeint.com.  
The new site prominently features news related specifi cally to 
the company and to the sustainable travel and tourism industry, 
including links to Green Globe International’s strategic partner 
for industry awareness, TravelMole.  Green Globe has entered 
into a strategic alliance with TravelMole, which is the most highly 
acclaimed and largest global online community for the travel and 
tourism industry with over 450,000 registered travel and tourism 
professionals worldwide.

The launch of the website also initiates the company’s comprehensive 
efforts to increase worldwide awareness of the brand and its 
application both within the global travel and tourism industry 
and in additional markets. With the assistance of TravelMole, 
the company expects to develop a number of specialized media 
related to the acquisition, including newsletter and video content 
that will highlight its international reach, intellectual property and 
operating affi liates.

In order to continue communicating effectively with its shareholders 
and the public markets, the new website includes a mailing list 
through which any information released by the company is sent 
to subscribers by email. Links to the mailing list can be found 
both on the Home page as well as in the Investors section of 
the site at http://www.greenglobeint.com/stayconnected/email/.  
All contacts from the company’s previous website have been 
transferred to the new site.

“As owners of the Green Globe brand, a prominent element of 
Green Globe International’s mission is to actively promote and 
protect the brand, and the new website will play a very important 
role in that process,” stated Mr. Peacock, upon the announcement 
of the website’s launch.  “Both the public markets and the 
worldwide audience for the Green Globe brand will be directed 
to the Green Globe site, as well as the websites of our strategic 
partners, licensees and other affi liates. At every opportunity, 
we will promote the authorized use of the brand and highlight 
its benefi ts for businesses, communities, organizations and 
other entities that are seeking to affi rm their commitment to 
environmental responsibility with concrete action.”  

Along with the launch of the website, Green Globe International 
management continues to plan the rapid expansion of the  Green 

(continued from page 1)

Javelin Advisory Group client, ActionView International, Inc. (OTC 
BB: AVWI), is continuing its due diligence on candidates for a future 
acquisition transaction. The company recently announced that it 
has recently been presented with new acquisition candidates. 

“While we continue our due diligence and consider the acquisition 
candidates that have previously been presented to us, several 
new opportunities have been added as options for ActionView to 
consider,” stated Steven R. Peacock, managing director of Javelin 
who has stepped in serve as president/chief executive offi cer of 
ActionView International through the acquisition process.

“We will continue our evaluation of each of these opportunities and 
expect to close on the acquisition that would be most benefi cial to 
shareholder value,” Mr. Peacock continued.
 
As management reviews acquisition candidates, ActionView 
International continues to prepare for the acquisition by 
maintaining the company’s fully 
reporting status and completing 
debt reduction and balance sheet 
clean-up efforts.

On April 10, 2008, ActionView’s Annual Report was fi led on Form 
10-QSB with the Securities and Exchange Commission. 

ActionView has already utilized its positioning for an acquisition 
transaction to its benefi t, providing a $120,000 fi nancing 
component to Redwood Capital, Inc., which was working to 
complete an acquisition/reverse merger transaction on behalf of a 
private Chinese fi rm. With the successful close of the transaction, 
Redwood Capital has made full repayment of the fi nancing amount 
to ActionView, plus the interest that had accrued.

Javelin was originally retained by ActionView to maintain its fully 
reporting status and assist with the implementation of a strategy to 
deliver value for ActionView shareholders.  Due to its expertise in 
sourcing shells, conducting due diligence and locating appropriate 
operating companies for each shell, Javelin has gained signifi cant 
profi le in the acquisition/reverse merger space.  

“The market potential of Zonda’s rapid point of care test for 
chlamydia, assuming it receives FDA clearance and CLIA waiver, is 
so signifi cant that we want to make certain that all of our procedures 
are conducted correctly,” stated Vera Leonard, CEO of CLX.  “There 
is no lack of confi dence in the product by management, and we 
look forward to beginning both the validation study and, shortly 
thereafter, the clinical trials.”

In addition to their use in preparation for the clinical trials, results 
from the validation study may be helpful in other applications, 
such as in overseas markets where additional clinical data can 
support the sales of the products currently in the market.  CLX may 
also pursue a strategic alliance relationship with an established 
company in the U.S. medical diagnostic testing market to provide 
resources and assistance through the clinical trials and FDA 
clearance application process, and the validation study may help 
to secure such a relationship.

CLX Prepares Validation Study for Zonda 
Chlamydia Test
(continued from page 3)


